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Reminder: 
February 
workshop

Communicate with Video
- Video marketing strategies
- Your Video Marketing Toolkit
- How to leverage your FMG

tools to repurpose video
across multiple platforms.



Have More Questions?
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If you're looking for extra support 
after our webinar, schedule time 
with our Service Team!

Choose from: 
● Marketing Tools Onboarding
● Website Onboarding



Got New Product Ideas?
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Customer feedback helps us 
continue to improve our platform 
in ways that are most impactful to 
you and your business. 

Learn more about how to use the 
FMG Feedback Portal by scanning 
the QR code. 

Tell
Us



What We’ll Discuss

Optimize your social media 
with Answer Engine 
Optimization (AEO)

Utilize AI and repurpose content 
to effortlessly fill your calendar

Transform your LinkedIn with 
events and invites
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Enhance your posts with 
captivating visuals via Canva
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How searches use 
to work...



How they work 
today...



Google 
Now sourcing
Featured 
Snippets



How Results for
“Best advisor 
near me” used to 
look…



How they look 
today on 
ChatGPT...
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How they look 
Today on Google…

What do all 
of these have in 
common?



What factors 
impact getting 
shown by Google or 
ChatGPT to users?
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Optimizing Social 
Media Posts for AEO
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A New Era: 
Social Search 
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US adults 
Search Engine & 
Social Search 
Preferences

Source: Statista, April 2024

https://www.statista.com/statistics/1480205/online-search-methods-us/
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Social Search: 
not just for young
people on Instagram
anymore
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Key AEO Strategies

1. Format in a Question- Answer style

2. Target question-based queries (e.g., 'People Also Ask')

3. Include FAQ page(s) on your website

4. Optimize for featured snippets (bulleted lists, short answers)

5. Write in a conversational style for AI search tools

6. Place short, clear answers at the top of content

7. Importance of Local Listings & Claiming/Optimizing Google My 
Business



Utilize AI & Repurpose Content 
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Prompt: Turn this article into three separate social 
posts written for Answer Engine optimization; 
make sure they are written in a long format with 
bullet points and can use some emojis. Also, add a 
question to encourage followers to interact with 
the post. Target audience: Millennials

https://www.fmgwebsites.com/2e20f339-000d
-4a1c-a888-5d658f8b8c3d/resource-center/ta
x/how-to-appeal-your-property-taxes

Repurposing FMG Content 
AI Prompt
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Example
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Terms for Enhancing 
Copywriting
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● Paraphrase: Reword content to be repurposed.

● Rephrase: Alter the perspective to refresh the

narrative.

● Expand: Provide additional information on the

summarized copy.

● Reinterpret: Offer new meaning or insight.

● Simplify: Make complex content more accessible.

● Elaborate: Add detailed explanations.

● Adapt: Modify content for different audiences or

purposes.

● Enrich/Embellish: Add flair to make the content

engaging.

● Illustrate: Create hypothetical examples for clarity.

● Humanize: Make the text relatable to the audience.
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Linkedin Tips 



Playbook for LinkedIn 
Content 
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If you don’t engage with 
others,

 it won’t matter how good 
your content is

Minimum 3 posts per week: 

- 1 that shows off your expertise
- 1 that starts conversation/gets 👀
- 1 that shares personal photo/angle

- ask a question that is EASY for people to
answer whenever you can

The mix is important! 👆 



Playbook for LinkedIn 
Engagement  
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←This is the part you 
CANNOT outsource. 

YOUR TEAM has to do this. 

- 5 comments to 1st degree connections
- 5 comments to 2nd/3rd  degree connections
- Responses to all comments on content
- 5 DMs
- 3 connection requests
- 3 follows

That takes about 15-20 minutes 👆 
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Demo - Enhancing Posts 
with Canva 
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Recommended 
Content:

April
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Suggested content and direct links 
to easily find and use recommended 
content 

Includes content recommendations for:

● Email marketing
● Automation marketing
● Social posts
● Downloadables
● And new Canva templates

10-Minute 
Marketing Calendar
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Look out for the monthly email coming 
from service@fmgsuite.com - sends the 
last week of every month!

mailto:service@fmgsuite.com
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Content Planning

Holidays/Observances

April

● April Fool’s Day (4/1)
(Social)

● Tax Day
(4/15) (Social)

● Easter Holiday
(4/20) (Email, Card,

& Social)

● Passover
(4/12) (Social & Automation)

Greeting Card Email

Social Post
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Content Planning
April is the month of: 

● National Volunteer Month
(Article & Instagram)

● National Financial Literacy
Month
(Social, Social Sequences, Email
Automation & Email)

● National Social Security
Month (Social,

Social
Email & Article



Product Updates
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More Control of Your Social 
Media Strategy!

Now you can select which social profiles to 
post to—right from your FMG admin! 

Customize your content for specific 
audiences and broaden your impact.

Profile Specific Social 
Posts Desktop & Mobile!
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COMING SOON to FMG’s Mobile App! 
Now available on desktop. 



Now you can save emails as 
templates to reuse later!

Now you can now turn content library 
emails into email templates—right from 
your FMG admin! 

Customize your email, or save as is!

Just hit the save as template button, and you 
will automatically save your email to 
templates.

"Save as Template" for 
Content Library Emails
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COMING SOON!



Today’s Giveaways 🥳
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Content 
Giveaway

EXCLUSIVELY FOR 
REGISTRANTS

● AI Social Media Prompt Guide

● Answer Engine Optimization:
Impact & Best Practices

● Improve Your LinkedIn Profile



Looking to Elevate Your 
Marketing for an Impactful 
2025?
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● Monthly content marketing plan with
customization tips

● Your own dedicated Marketing
Concierge

● Increase client engagement, drip on
prospects and COIs

● Take the heavy lifting off your plate

● 5-star content exclusively written by
Sam & Susan

‘Do It For Me’
MARKETING
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 Your Complimentary Financial Wellness Resources: 

● “Staying Focused in Uncertain Times” – A client email reinforcing long-term financial strategies.

●  “Spring into Financial Wellness” – A helpful email encouraging clients to refresh and realign their 
financial goals.

●  Financial Wellness Blog – Shareable content designed to educate and engage your audience with 
meaningful insights.

Scan QR code to utilize 
these FREE resources!

https://info.fmgsuite.com/do-it-for-me-financial-literacy-content-march-2025


We’re better together.
Text and email are a strong marketing pair for 
financial advisors to contact clients directly 
while following regulations. Discover 
MyRepChat, a compliant text messaging 
platform that enhances and streamlines 
business communication*. 

Text-Messaging - Fast Facts:
● 98% open rate
● Read rate within three minutes of

delivery
● An average person in the US only

completes six phone calls per day, but
sends or receives 32 texts

Statistic Sources: Business Wire, 99Firms
Contact your Broker-Dealer to see if your firm supports MyRepChat for compliant texting.

Scan QR code to 
request a Demo
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How to participate: 

1. Spread the word: Share the benefits of FMG’s
powerful marketing solution with your colleagues
and connections.

2. Submit a referral: Use our referral form to provide
your referral’s name and email. We’ll take it from
there!

3. Earn rewards: When your referral becomes a new
FMG customer, you’ll both receive a $100 credit
added to your account.

FMG’s Referral Program
Earn $100 

Easy!Share the power of our marketing tools with your 
fellow financial advisors AND get rewarded!



Save the date for our next webinar! 
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Did You Know? 
Thursday, April 24th - 
11am PT / 1pm CT / 2pm ET



Download the FMG 
App! 
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